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Knowledge Without Barriers: | am )
Corporation Launches the 90-Day
Community Campaign

The time-limited initiative invites individuals, organizations, and institutions to
help advance multilingual Al, education, humanitarian deployment, and
responsible knowledge access.
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PALO ALTO, Calif., August 2, 2026 — | am ] Corporation today announced the launch of its
90-Day Community Campaign, a mission-centered initiative intended to accelerate responsible
multilingual artificial intelligence, consumer-platform expansion, education initiatives,
humanitarian deployment capabilities, and enterprise infrastructure.

The campaign is built around a simple principle: trusted knowledge should not depend on a
person's language, geography, device, or access to conventional infrastructure. It invites
participation from individuals, organizations, educators, technologists, institutions, and
communities that share the goal of expanding practical access to responsible Al.

Why this matters

Artificial intelligence can widen access to knowledge, but only when it is designed for people
across languages, regions, and real-world conditions. Many communities continue to face
language barriers, limited connectivity, fragmented services, and infrastructure that may be
unavailable, unreliable, or insufficient.

| am ] Corporation is developing a coordinated ecosystem that combines conversational
assistance, multilingual interaction, computer vision, navigation, guided exploration, safety
support, responsible Al governance, and deployable institutional infrastructure.
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“Artificial intelligence should expand opportunity, not create new
barriers. Our goal is to help people access knowledge wherever
they are, regardless of language, geography, or infrastructure.
The 90-Day Community Campaign is an invitation to build that
future together.”

Hernan Clarke, Founder and Chief Executive Officer, | am ] Corporation

What the campaign supports

® Continued development and expansion of the production | am J consumer platform.
® Android development and broader access across mobile ecosystems.

® Multilingual Al capabilities and knowledge access across languages and regions.

® Spark Nexus enterprise and institutional deployment infrastructure.

® Education and humanitarian deployment models for remote or infrastructure-limited
environments.

® Responsible Al, governance, security, transparency, and public documentation.

A production foundation with global reach

The | am ] consumer platform is available through the Apple App Store in 125 countries and
supports 21 languages. The production platform brings together conversational knowledge
assistance, navigation, guided experiences, visual understanding, exploration tools, and
emergency-support capabilities.

The company's public Innovation Center provides information about its technology, responsible
Al approach, governance objectives, enterprise direction, social-impact goals, public resources,
and current development priorities.

View | am ] on the Apple App Store —»

How individuals and organizations can participate

Participation is not limited to financial support. Individuals and organizations can share the
mission, introduce potential partners, contribute expertise, provide product feedback, explore
institutional collaboration, or support the active community campaign.

The company welcomes engagement from educators, humanitarian organizations, technology
communities, public-interest institutions, enterprises, researchers, and people who believe that
responsible Al should make knowledge more accessible.
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https://apps.apple.com/app/id6753019486

Visit the Innovation Center and learn more -

A transparent, time-limited initiative

The 90-Day Community Campaign is designed as a focused and transparent initiative tied to
defined development and deployment priorities. The campaign does not replace the company's
broader commercial, institutional, grant, and partnership strategy; it provides an additional
pathway for the public and aligned organizations to participate in the next phase of the mission.

About | am ] Corporation

| am ] Corporation is a United States artificial intelligence company
headquartered in Palo Alto, California. The company is developing a
human-centered Al ecosystem that connects consumer experiences, multilingual
interaction, real-world intelligence, responsible Al governance, and deployable
enterprise infrastructure. Its production consumer platform is available through
the Apple App Store in 125 countries and supports 21 languages. Learn more at
innovation.iamj.ai.

Media contact: | am ] Corporation - corporate@iamj.ai - +1 650 220 6654 - innovation.iamj.ai

Forward-looking information: This release includes statements about products, capabilities, and deployment models
under development. Development plans, schedules, capabilities, availability, and campaign priorities may change as
engineering, testing, regulatory, operational, partnership, and commercial work continues.
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